COLORS

The main colors of BluGuitar are white, black, blue and red. Grey (Black with 10% opacity) should be used a backgroundcolor for a black font. The colors
amber, orange, green and magenta should be only used rarely - for example to explain wiring to the products.

PRIMARY COLORS SECONDARY COLORS

Black

4¢ print
C:0 M:0Y:0K:100

Screen

R:0 G:0 B:0
Hex: #000000

Blue

4c¢ print
C:100 M:30Y:0 K:0

Screen

R:0 G:137 B:207
Hex: #0089cf

Red

4c¢ print
C:13 M:94Y:84 K:3

Screen
R:206 G:52 B:56
Hex: #ce3438

Grey

4¢ print
COM:0Y:0K:10

Screen

R:230 G:231 B:232

Hex: #ebe7e8

Orange

4c print
C:0 M:74 Y:98 K:0

Screen

R:242 G:103 B:36
Hex: #f26724

Magenta

4c¢ print
C:0 M:100 Y:0 K:0

Screen
R:236 G:0 B:140
Hex: #ec008c

Green

4c¢ print
C:75 M:5 Y:100 K:0

Screen
R:65 G:173 B:73
Hex: #41ad49

HOW TO USE

The colors will be chosen for usage and appearance for each media. The primary use should be dark background with a bright font. The secondary using is a
use bright background with dark font.



USING COLORS EXAMPLE 1

EXAMPLE NO. 1

WHITE HEADLINE
WHITE SUBHEADING

White text

EXAMPLE NO. 2

WHITE SUBHEADING

White text

EXAMPLE NO. 3

WHITE HEADLINE

White text

EXAMPLE NO. 4

WHITE HEADLINE

White text

White text



USING COLORS EXAMPLE 2

EXAMPLE NO. 5

BLACK HEADLINE
BLACK SUBHEADING

Black text

EXAMPLE NO. 6

RED HEADLINE

Black text

EXAMPLE USING SECONDARY COLORS

Speaker Out

FX-Loop
_'L . -

REMOTE1" ‘
(== l=0= l

| L




TYPOGRAPHY

The main fonts are Frutiger Condensed and Helvetica. Usually the Helvetica will be used in headlines in uppercase. Additionally the Helvetica is the font on

the products of BluGuitar and product names (AMP1, Mercury Edition etc.).

HEADLINES
HELVETICA 83 EXTENDED HEAVY

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abzdefghijkimnopqgrstuvwxyz
0123456789

SUBHEADLINES

FRUTIGER 77 CONDENSED
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abzdefghijklmnopqrstuvwxyz
0123456789

INTERNET

Roboto Condensed
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abzdefghijkimnopqrstuvwxyz
0123456789

Fonts in e-mails oder newsletters must be available at the receiver. If you're us-
ing a font which isn not installed at the receiver the font cannot be shown. For
example, the font “Helvetica” is not installed at all Windows-Systems. To solve
this problem you can use the font “Arial” - this is very similar to the Helvatica
and should be installed on most systems.

Companyname, products and features of the products are marked in the text.

COMPANYNAME
BluGuitar (1talic, Frutiger 67 Condensed - Bold)

FEATURE PRINTED ON PRODUCT
MASTER (Uppercase, Frutiger 67 Condensed - Bold)

Products in headlines are shown in its own font (Helvetica).

EASYLOCK (Helvetica 83 Extended Heavy)

MERCURY EDITION (Uppercase, Helvetica 35 Thin, Tracking +100)

TEXT

Frutiger 47 Condensed
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abzdefghijkImnopgrstuvwxyz
0123456789

Alternative Typography

Helvetica normal
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abzdefghijkimnopqrstuvwxyz
0123456789

Alternative Typography Internet

Arial normal
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abzdefghijklmnopgrstuvwxyz
0123456789

PRODUCT
EASYLOCK (Uppercase, Frutiger 67 Condensed - Bold)

FEATURE NOT PRINTED ON PRODUCT
Custom Controls (Frutiger 67 Condensed - Bold)



USING FONTS

A unified use of the sizes is not fixed. As a rule, a size of 9.5 pt is to be selected for all printed products for the continuous text.
A mix of fonts should be avoided.

UPPERCASE HEADLINE AND HELVETICA 83
UPPERCASE SUBHEADLINE AND FRUTIGER 67

Der FlieBtext ist in Frutiger 47. In der Regel wird auf Blocksatz versichtet und ein Flattersatz verwendet. Die SchriftgroBe betragt in der Regel 9,5 pt.
Bildunterschriften sind in der selben GroBe wie der FlieBtext
The body text is in Frutiger 47. As a rule, block-type is avoided and a ragged-right alignment is used. The font size is usually 9.5 pt.

Captions are the same size as the text.

This main text is in Helvetica. If the Frutiger f, is present fonts should not be mixed. All text parts must remain in the
same font.

Caption example Frutiger 47

DO NOT ADD F

THE FONT ROBOTO IS ONLY FOR T PLICATION TO THE WEB SITES

Again, the fonts should not be mixed. Helvej imilar.

and Arial are vi
You can tell the difference by the lower c §



EXAMPLES

SWITCHING OPTIONS FOR AMP @)

Standard Mode

Boost + Reverb

Clean / Overdrive
Preset Mode
Example: @) Clean, Boost, Reverb

@ Vintage, no Boost, no Reverb
© Classic, no Boost, Reverb

Clean  Crunch  Lead

Preset Mode +
external footswitch

Clean Boost Vintage Classic  Modern

ct Access Mode: 4 Channel + Boost + Reverb +

FX Loop + 2nd Master + Power Soak

Preset Mode: Gain + 36 Presets / 4 Banks +
LOOPERKIT (4 programmable loops for ped:

MIDI@ Adapter

MIDI Out
e, .

CRENEPEP

4 Channel + Boost + Reverb +
2nd Master + Power Soak + Gain

128 Presets, 4 cable method with
pre effects and post effects

MIDI Learn

lean structures and short pro and efficienty. | am prou
ments and look forward to ta utons i the future.

AMP @ VERCURYSEDITION

EXPERT FEATURES

With my personal experience of thousands of gigs playing my
AMP @", listening to players’ needs, as well a
constructive customer feedback, | was inspired to create a new and
satile version e research and development, endless
y of the most respected and recognisable
y proud to say that with t
n better.

ame nerdish tendencies as | do and you want to
1y detail of the new AMIP €)™ Mercury Edition, you
here:

355051 BluGuitar.com/me-expert
]

A
i
Er BluGuitar.com

26.09.2018 - 18.30 UHR

10.11.2018 - 12.00 UHR

KOMM UND HORE AMP @
MERCURY EDITION

What was pres e tumed into eality vith AMPY
professional guitarits for v

offering an extensive range of top qualiy s

tains al the essential components w

Combining BluGuitar ® vith REMOTE1 ™ reates a fuly programm ling external MIDI unts; and

reason to leave out { X pedals, as the LOOPERKIT ™ extension allows these to be programmed into your system p

traigh into th ut having to mic p at ll. BIuBOX
s of BluGuitar ©'s NANOCAB " and FATCAB ™, the BIuBOX ™ offers th

the AMP1 ™ System by BluGuitar ® your lmitations disappear

TONE INNOVATION




